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The Open Office • 

concept has gained • 
tremendous popu-
larity in the past de­
cade or more. In the 
spirit of better com­
munications, great- : 
er transparency and • 

lowered business costs, walls are going away • 

and per employee spaces are growing small­
er. Business owners who are keen to reduce • 

or manage rents are asking realtors and land­
lords to find and improve spaces to meet the • 

growing demand for the 'open office: What 
does it look like and how do you know what •

is right for the tenant? 
Data from the U.S. Bureau of Labor Sta- •

tistics reveals a consistent downward trend 
from 204 square feet in 2002 to just over 190

square feet per employee in 2014. This trend 
will continue with several sources predicting 
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future offices of 100 square feet to 150 square : stations are unassigned, impersonal and • collaborative open office requires balance -

feet per employee. Telecommuting, hoteling • cramped with little delineation. It's okay for • the right design for the business. It seeks to

and job sharing influence this number, but : lunch, but for most of us, not all day with calls : create a work environment where focus (re­

the prime enabler is the 'open office: • to make and deadlines to meet. Artificially-lit • search, thinking, getting the 'work' done) is

Google 'open office' and you will see a : cubicle farms with perimeter offices for the : supported equally with collaboration (shar-

growing backlash, particularly against the • lucky few are equally unpleasant. • ing, teaching, ideation, solving the 'problem1.

very, very open, minimal privacy environ- • 
BALANCE IS KEY 

A simple per person calculation is not ad-

ment. Depending on the · business, that · equate. Designers need to ask a lot of ques-

might be taking it too far. The extreme of the • Privacy versus openness. Collaboration : tions up front, including: 

open office looks, and probably sounds, like a • versus quiet intensity. Noise versus energy.

cafeteria with rows of tables and chairs. Work • Personal versus shared. A successful and •
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�� From working with· clieRts and our ow 

experience� we have learned a great deal. Les-
�·-sons include: 

· :. The open office environment has taken on
a life of its own. There is no set criteria. There
· . only a balancing act where design must be
ppropriate to the business. Forcing people to
ork contrary to their nature is not healthy. Of-

ering a healthy, positive environment where
-o-workers accomplish more together than
.· part makes for an intangible secret sauce.

Nicole Cecil, ASID, LEED AP ID+C has 20 

years of interior design experience and is a strong 
advocate for healthy, sustainable environments. 
She is nationally certined by the National Council 
for Interior Design Qualincation and has volun­
teered for this and other professional organiza­
tion including ASID and USGBC. 
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